
 

 

 

Marcin Polak: «The idea of teaching 
how to save was important for Poland 
even before 2nd World War» 
 

Today, we wish to introduce our Polish colleague Marcin 
Polak, a prominent teacher of economics and finance, 
developer of economic and financial literacy training 
curricula for schools and mass media, co-founder of the 
Think!  Foundation for Development of the Knowledge 
Society and head of the Futuredu Consulting Company. 
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Hello, Mr. Polak! We are pleased to introduce you to the audience of the Day of the Financier website 
and thank you for agreeing to be interviewed. 
  
Good day, it is my pleasure to talk to you.  
  
Many of our colleagues – experts in financial literacy – know you as a contributor to conferences 
and working groups hosted by the Russian Ministry of Finance as part of the National Financial 
Literacy Program. We are particularly interested in your personal experience and that of other 
Polish experts providing financial literacy education to various segments of the public; we have 
heard of multiple financial literacy initiatives in Poland targeting librarians, journalists, judges, and 
even clergy. Could you tell us for how long has financial literacy education been offered in Poland 
and what is the reason for the narrow targeting, i.e. reaching out to many different audiences 
separately? 
  
Financial education in Poland has a long tradition. The idea of teaching how to save was important for 
Poland even before 2nd World War. In 1925 there was a first document issued to schools by the Polish 
ministry of education explaining that saving money is very important and should be promoted at schools. 
In 1927 schools started to establish School Saving Funds and in 1935 a first comprehensive nationwide 
School Saving Funds program was created at the public bank named Post Savings Union (later PKO Bank 
Polski). In modern times, the renaissance of financial education in Poland is connected to a change of 
policy in the National Bank of Poland, the central bank. In 2002 it decided that economic and financial 
education of the society is one of priorities for the central bank and so many new financial education 
programs were established. Some institutions in the financial sector have followed that policy and also 
initiated their own activities. So we have quite many initiatives, addressed to various social groups as 
majority of people do not have satisfactory knowledge and skills in the area of personal finance. 
  
We know that the National Bank of Poland plays the leading role in the development and 
coordination of financial literacy programs in your country. Does the Ministry of Finance also 
participate in such programs and if so, how do they work together in this sphere? 
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The Ministry of Finance in Poland has not been so active in that field for many years, but initiated some 
financial education programs in a current decade. They are focused at areas, which are important to the 
Minister of Finance – education about paying taxes and spending public money. They are addressed mostly 
to adults and youth. Following the success of the central bank’s TV show Nationwide Economic Education 
Test, the Ministry of Finance developed the Nationwide Test on Taxes in cooperation with the Public 
Television. This is a popular edutainment style program, which promotes understanding of taxes in a state. 
  
To what extent have public-private partnerships developed in the sphere of financial education of 
the public opinion? What are some of the specific features of such partnerships in Poland? Could 
you describe the key participants and forms of such PPPs? Are members of the business 
community and professional financiers from commercial companies involved in providing financial 
education? What about financial consultants – are they taking part in educating the public? What 
is the proportion of commercial vs. volunteer-based programs in this sphere? 
  
From the beginning of the National Bank of Poland economic education strategy (2002), the partnerships 
with private sector organisations were a vehicle to deliver effective economic and financial education. No 
public institution alone is able to deliver a proper quality education addressed on a mass scale. For proper 
and broad education of the society we need to establish public-private partnerships and it could be done 
on various levels. In 2004 the NBP, Kronenberg Foundation (corporate foundation of the Citibank in Poland) 
and Junior Achievement Foundation Poland initiated a long-term cooperation on My Finances program for 
upper-secondary level schools. It was financed year by year on a 50/50 basis from public and private funds. 
Altogether 1,1 Million students finished the program and 16,7 thousand teachers were trained to deliver a 
comprehensive financial education at schools. Cooperation with mass media could be another good sample 
for a wide educational campaign through various mass media: paper, radio or television (both public and 
private sectors). As a results a thousands of educational materials are disseminated through mass media 
and reach consumers. That type of partnership is really needed and could be an effective tool for educators. 
There are many samples from Poland, when cooperation between public and private sectors bring good 
results in improvement of social knowledge in the area of personal finance. It is worth of trying. 
  
How is the performance of financial literacy education providers measured and evaluated? Are 
there any formal KPIs in this sphere nationwide? 
  
There are several surveys, which monitor the level of economic and financial education. For instance, the 
National Bank of Poland and Kronenberg Foundation run them. Year after year data is collected and helps 
to create new programs and strategies. But there are no KPI’s at national level. Evaluation is mostly done 
at the level of a project, so in most cases it is hard to see the final results and impact of a program. 
  
Are there any specific aspects in the work of providing financial literacy to the Polish public? If so, 
what are some of the specifics? 
I think there are no major differences in Central and Easter European countries. There are a lot of myths 
that people believe in – like claiming that poor and financially instable families cannot save. Some people 
believe that the best method of saving money is keeping it at home, “under the matress”. Anyway, our 
society needs financial education, I believe in that. 
  
What country, in your opinion, can be described as the leader in terms of improving financial 
literacy of the public? Whose experience can provide valuable guidance in this sphere; whose 
results do you find particularly significant and instructive? What do you think are the main reasons 
for success in these countries? 
  
There are several countries where financial education is very important to the government and financial 
sector. I think that United Kingdom, Australia, New Zealand and the Netherlands are valuable cases and 
could be followed as model solutions. They have National Strategies developed by the government 
institutions, broad coalitions of supporting institutions and long-term planning of educational efforts. 
  
You are a co-founder of the Think! Foundation for Development of the Knowledge Society. Please 
tell us more about it. What are its main features and objectives, how does it operate? 
  
Think! Foundation (www.think.org.pl) is a non-profit organisation that was established to promote modern 
education approach in schools and universities, improve important social skills in the society and support 
communication in the education sector. One of our major area of interest is financial and consumer 
education, as well as promoting entrepreneurship of young people. In cooperation with Kronenberg 
Foundation we have run Saving Week Poland for ten years. But there are also other important programs – 
we support and cooperate with most innovative Polish teachers groups named Superbelfrzy 
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(SuperTeachers) in order to improve teaching competences in schools with a special focus on ICT tools 
and interactive didactics. We focus on the learning space at schools as well – and develop ideas and 
strategies to modernise educational spaces in the school system. We develop programs and reach major 
target groups to change way of thinking and attitudes, develop new competences that will help people or 
institutions to change in line with the 21st Century challenges. 
  
In your opinion, what are the most effective and advanced approaches today – what should 
countries particularly focus on in developing plans and national strategies to improve financial 
literacy of the public? 
  
There must be a kind of a public agreement established – we all need economic and financial education. 
And this must be obvious to major players in the financial sector, especially banks and investment funds. It 
is hard to convince them that proper education of the society is good also for the financial sector, because 
it creates more responsible financial consumers. Public institutions must initiate nationwide programs and 
invite more and more partners to join. A kind of memorandum could help to understand what are goals of 
the financial education and what measures can and what cannot be undertaken to achieve it. No marketing 
rule is important. In such countries like Australia, New Zealand or the Netherlands banks and other financial 
institutions learned that lesson and joined efforts with the public administration. 
  
What would you like to wish to the readers of this interview, Russian financiers and financial literacy 
experts? Thank you for the interview and interesting answers to our questions. 
  
I recommend Russian financiers and financial literacy experts to involve, on a various levels, in financial 
education programs in the Russian Federation. Business goals of the financial sector and a goal of 
increasing financial awareness of the Russian society are not contradictory. There is space for cooperation 
and expertise. The more financially educated consumer is, the better partner he/she is for the financial 
institutions. Thanks to the Ministry of Finance efforts the Russian Federation started one of the largest 
financial education campaigns worldwide. There are many challenges, but it is worth to tackle them. 
  
Thank you very much. 
 
Marcin Polac was interviewed by Natalia Abalikhina, Chief Coordinator of the All-Russian Day of the 
Financier Action 

 


